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●  Thomas Isen and Alex 
Yudelson are bringing their 
Washington communications 
skills to fashion with  
Second Floor Advisors.

BY EVAN CLARK
Call it a communications conundrum. 

The world is not just uber connected, 
but overflowing with lightning rod social 
issues. And fashion brands are feeling the 
pressure — from consumers, shareholders, 
employees, seemingly everyone — to take 
a stand and make a difference. 

But what stand? And what issue?
When almost everything alienates 

someone and so many are shouting, 
just when should companies wear their 
hearts on their sleeves and how do they 
know what to say and what not to say? 

There are no easy answers, but a duo of 
former White House staffers have formed 
Second Floor Advisors with an eye toward 
helping companies figure out how to 
speak while standing at the intersection of 
politics, fashion and social impact. 

Founded by Thomas Isen and Alex 
Yudelson, the advisory’s name is a nod 
to their former perches in the West Wing 
under President Joe Biden. 

Isen was the primary liaison between 
the president and his cabinet at the 
White House and before that worked 
in a variety of roles in fashion, beauty 
and retail, including stints at Charlotte 
Tilbury and Dr. Barbara Sturm. Yudelson 
served as executive secretary of the 
Domestic Policy Council under Biden as 
well as President Barack Obama’s liaison 
to the sports teams, leagues and athletes 
and chief of staff of the City of Rochester. 

“Whether it's a celebrity, a fashion 
brand, a retail brand, a sports team, an 
athlete, everyone is existing in the real 
world right now,” Isen said. “Crises just 
keep mounting and people are being 
asked or being forced to respond in ways 
that they've never had to.”

From gun control and racial justice 
to the assault on LGBTQ rights to the 
Supreme Court takedowns of Roe v. Wade 
and affirmative action, society seems to 
be at any number of cross roads.  

“There does seem to be more 
happening, and I think that's just a 
function of the more connected world 
that we live in right now,” Yudelson said.  

“We are not of the philosophy that 
someone needs to speak out on every 
issue under the sun,” he said. “Knowing 
when to speak out is as important as 
knowing how to speak out and what you 
say and how you do it.” 

And controversy abounds. Witness 
Target, which pulled some of its Pride-
related merchandise from stores after 
receiving threats as well as complaints 
from some shoppers. Then there was 
a backlash to the backlash and drag 
performer UltraViolet launched a 
petition to encourage Target “to not give 
in to anti-LGBTQ+ bullies.”

Yudelson said: “As a matter of 
sort of principle, we shouldn't let 
a few protesters at a Target stop a 
multinational corporation from just 
simply having some clothes that are 
inclusive. And so to the extent that you 
are seeing some conservative backlash, 
we think we're well positioned to both 
help alleviate that, but also to provide the 
message that you don't need to kowtow 
to a few, a very small minority of people 
that just happen to be very loud.”

Yudelson and Isen aren’t lobbyists, but 
communication guides and advisers who 
know whom to talk to in Washington and 
how to make the right connections. 

“What we want to do from the 
social impact point of view is to take 
this beyond a performative social 
media post,” Yudelson said. “So if you 
actually care about LGBTQ rights, if 
you actually care about voting rights, 
if you actually care about gun violence 
issues, we want to be the people that 
tell you how to communicate about this 
in a way that moves the needle in the 
right direction or be the people that 
brings you to D.C. so you can use your 
platform to move the needle in the 
right direction.”

●  Amanda Rajkumar joined 
Adidas’ board in 2021.

BY SHOSHY CIMENT

Adidas HR chief and executive board 
member Amanda Rajkumar will leave 
the company this month, the company 
announced on Wednesday. She has 
decided not to renew her contract, which 
expires in December, and will end her 
tenure at Adidas on July 15.

Rajkumar joined Adidas’ board in 
2021 as the company’s head of global 
human resources, people and culture. 
She was appointed to her role after 
employee complaints over racism at the 
firm led Karen Parkin, former global 
head of HR, to exit. Adidas’ diversity 
and inclusion shortfalls had been 
thrust into the spotlight, and a racial 
reckoning unfolded at the company, and 
across corporate America, following the 
murder of George Floyd.

Now as Rajkumar departs, the head of 
workplaces and global functions Michelle 
Robertson will take over as interim head 
of global human resources, people and 
culture and will report to chief executive 
officer Bjørn Gulden.

“I would like to thank the board and 
my colleagues for what have been very 
inspiring years at Adidas. I am proud of 
what we have achieved, and I wish Bjørn, 
my colleagues in the board, and above 
all, my team, all the best as they continue 
to successfully transform this iconic 
company,” Rajkumar said in a statement.

Before joining Adidas, Rajkumar 
spent almost 12 years at French bank 
BNP Paribas, culminating in the role of 
head of HR for the Americas division. 
She previously worked at JP Morgan in 
various senior HR management positions.

Chairman of Adidas’ supervisory board 
Thomas Rabe said in a statement that 
Adidas made progress in inclusion and 
leadership accountability under Rajkumar.

“In a period of transition for the 
company, Amanda put our people at 
the center of her work and ensured 
that Adidas continuously obtained 
top positions in employer rankings 
around the world,” Rabe said. “With the 
professionalization of the HR function 
over the last years, overall employee 
engagement has increased.”

Rajkumar’s departure makes the 
latest senior executive exit since Gulden 
assumed the CEO role at the start of 
2023. In March, Adidas announced that 
executives and board members Roland 
Auschel and Brian Grevy would leave 
the company.
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